ICT is one of the main mediums used in and out of classroom since Malaysian education system focuses on 21 st century learning. This study aims to investigate how pupils utilize social media to improve their vocabulary and possible challenges faced when using social media as a medium to learn vocabulary. The respondents of this quantitative study comprise of 53 nine and ten-year-old students. The respondents were selected using purposive sampling method from a school in Batu Kikir, Negeri Sembilan. The questionnaire consist of 6 sections and the final section was divided into 3 parts according to the themes, the first part measured to see if students utilized the features available in social media, followed by challenges and finally motivation factor. The findings show that students utilize features on social media as an effective way to learn vocabulary and social media acts as a motivating factor for primary ESL learners to learn vocabulary. The result of this study could be useful for future research for English as Second Language Learners. Focus for further research can be about the challenges faced by students when using social media to develop vocabulary.
Introduction
Language learning has turned into something that happens out of classroom and not just in the four walls of a classroom [1] . Social networking plays a pivotal role in education which includes young learners who are exposed to the use of social media at a very young age. The Malaysian education system focuses on 21 st century learning to ensure students are well equipped with the knowledge of ICT and aware of the opportunity that they can seize using mediums such as social media and social networking sites. Incorporation of social media in education has been taken seriously by educators nowadays. Thus, Malaysian Education system is actively focusing on creating learners who can work independently in forming their own knowledge even in out-of-class context. As stated by Yunus, et. al. [5] most students spend a considerable amount of time in using social media. Students scan for information, socialize, gain knowledge and use social media for entertainment purposes. This statement shows that students are working towards gaining knowledge independently with the presence of social media. Even so, social media use is constantly criticized for affecting students' efficiency, academic writing as well as their grades [30] be in Malaysia or other parts of the world. This could be due to excessive use of slang words online. The popularity of social media use among students has raised the interest of language teachers around the globe in exploring the potential of utilizing social media in certain aspects of language learning. One of the areas of language learning that can benefit from using social media is vocabulary.
In a study conducted on social networks and their effectiveness in learning foreign language vocabulary [6] , even after using social media, there were no stated differences between the control and experimental group. This result contradicts the findings of other previous studies [7] [8] [9] . The findings of the studies [7] [8] [9] shows significant improvement in students' vocabulary when they are exposed to social media use. This contradicting result is a major reason on why this study was conducted in Malaysian Primary ESL learners' context. Despite having many researches being carried out, most of these studies are based on data collected from secondary and tertiary education level and there is surprising lack of empirical research which focuses on the impact of social media among primary ESL learners in Malaysia. Very few studies also focused on the impact of social media specifically in primary ESL learners' way of building their vocabulary. A study conducted by Jafari & Chalak [7] also suggested to look into students' proficiency level before conducting a research and social media cannot be regarded superior to classroom learning but study shows participants are more comfortable in engaging themselves in an online discussion rather than face-to-face method as it creates an informal learning environment that lowers their affective filter such as anxiety [8] .
There are also two approaches to vocabulary learning. The approaches are explicit and incidental learning. This approaches also works as foundation behind students approaches to vocabulary learning. According to Schmitt, [38] incidental learning can be defined as learning without intention or subconsciously whereas, explicit learning means learning that takes place while the learner is focused on the task. In this study, social media as incidental vocabulary learning technique will be analyzed. Hunt and Beglar [39] stated that incidental vocabulary learning is a useful way to acquire vocabularies for advanced learners whereas intentional/explicit learning is highly important for beginners.
Previous studies [7, 9] used mixed method with pre-test, post-test and semi-structured interview in their study. On the other hand, Dehghan, Rezvani and Fazeli [6] used quantitative research method with quasi-experimental design by using pre-test and post-test data to answer their research questions , whereas Vikneswaran and Krish [9] used qualitative research method such as document analysis and semi-structured interview. Most researches focused more on students, academic performance and motivation factors. Thus, this study is carried out to find out on how students utilize social media and the features in order to learn vocabulary. Researcher believes that, only by knowing the way students utilize social media can help in creating other strategies using social media. This study also focuses on challenges that they might face and finally the motivation factor. None of the research mentioned focused on any rural schools. This adds to the reason to conduct this study in a rural school where the internet connectivity is limited in some areas.
Based on the considerations, there are three target research questions which will be discussed 1. Do students utilize social media features in developing vocabulary? 2. Do students face challenges when using social media to learn vocabulary? 3. Does using social media motivate students to learn new vocabulary?
Krashen's Second Language Acquisition Theory
According to Krashen's (1985) Input Hypothesis (as cited in Cabrera [25] ) people learn the language through their exposure to input or reading text. His theory of second language acquisition consists of a set of five (5) hypotheses, namely: The acquisition learning hypothesis, monitor hypothesis, input hypothesis, natural order hypothesis, and affective filter hypothesis [18] . According to Krashen's comprehensible input hypothesis "if input is understood, and there is enough of it, the necessary grammar is automatically provided". In, other words, L2 learners acquire language when they are provided with comprehensible input. Researcher believes that social media acts as a medium in making input comprehensible thus allowing students to acquire it subconsciously. For example, students will be able to pick up new vocabulary from comments, spell-check feature, "search google for" feature, games on social media and by communicating with other users through chats. This is supported by Bytheway [34] who believes that many language learners use computer games as informal learning context. Krashen's affective filter hypothesis focuses on creating environment to lower one's anxiety level to motivate them to learn with ease. According to [9] , respondents stated that they feel more confident and motivated to learn vocabulary when using social media as it creates an environment that does not involve face-to-face interaction. Figure 1 shows the relationship between the theory and social media use in learning vocabulary. 
Social Media and Language Learning
The term social media can be referred to as web-based services that provides opportunity for individuals to form their own profile page and connect with people through mutual friends or even their preferred users [2] . According to Faizi, Afia and Chiheb (2013) [16] social media also brings people with common interest together to share their moments, photos, videos and events. It is a platform for people to connect with one another regardless of age and time. Social media provides a huge amount of material on a wide range of subjects. Students can therefore turn to any of these tools for further explanations or clarifications. It helps learners to access information and to have control over their learning [17] . They also get to choose on the type of materials they wish to access to learn. Currently, the most popular of these social medias is Facebook [1] . The wide range of use suggested, is one of the main reasons why this study focuses on how students actually make use of the features on social media for academic purposes. Mensah and Nizam [4] concluded that social media platforms have a significant impact on students' academic performance in Malaysian tertiary institutions. On another study conducted, the author says that social networking sites help students do significantly better in school, primarily through utilizing connecting with each other on school assignments and collaborative group projects outside of class. It can be further confirmed that connecting with one another via social media features such as chat helps to improve informal learning [3] . It is supported by Greenhow and Lewin [10] , who believe social media has the potential to bridge formal 492 Utilizing Social Media in Vocabulary Enhancement among Primary ESL Learners and informal learning through participatory digital cultures. For this reason, the researcher believes social media has vast possibility as an educational tool based on the available features.
Social Media and Vocabulary Learning
Vocabulary learning is said to be one of the most important part of language learning and it is often seen as an important tool for second language learning. It is also supported by Alqahtani [27] and Tehranian [28] who believe vocabulary learning is an integral part of language pedagogy and it is an indispensable part of language learning. Therefore, teaching and learning of vocabulary must be carried out in the right way. Learning is a socially mediated process [26] and it is directly derivative to their exposure to the environment [25] . The core assumption here is that, social media serves the purpose of creating social interaction and exposure to the virtual environment. There are some common strategies to build vocabulary reported in empirical research such as (1) repeated exposure as mentioned by Hairell et. al [14] , followed by (2) creativity and (3) collaboration with a wide range of commentators [3] . When using social media, students are given the chance to learn vocabulary by using strategies such as collaborating with other social media users in comment sections and this will provide an opportunity for them to learn new words. Repeated exposures in social media occur when students get to look at the words constantly and they tend to remember the word subconsciously. Words such as profile, comment, like and post are some of the examples of words that are repeatedly exposed when using social media such as Facebook. Hence, teaching and learning through interaction is said to be one of the best ways to develop vocabulary. Given their extensive exposure to screens, Tehranian [28] , believes learners may spend less time in face-to-face communication so the proper utilization of social media features to learn vocabulary will be studied.
Challenges in Using Social Media in Learning Vocabulary
Mahalingam and Yunus [11] emphasized that learners employ various language learning strategies to facilitate their learning of the language and improve their proficiency level. Early vocabulary development is deemed important for young learners. Oral vocabulary is usually acquired by most children through interaction with their peers, parents and siblings as cited in Beck, Mckeown and Kucan [13] . Social media here is seen as a learning strategy to facilitate their learning and bridging the gap by interacting with people around the world but there are always some drawbacks in any strategy. One limitation is that when a person picks up inappropriate and incorrect form of language from others in social media. According to Cabrera [25] when students use social media as a means of learning they tend to get used to wrong spelling and internet slang words as stated in a study by James [22] , sometimes students find themselves using the short forms of words when writing English assignments. The usage of abbreviations or acronyms to save time might affect the quality of formal write up or even create possible spelling errors that might affect the vocabulary learning process and students are concerned about the safety and security issues with the use of social media [20] . The fact that some social media users tend to underperform academically is also supported by Roopchund [20] who believes, there is a negative association between social media use and academic performance, and it is important point to look into than focusing on its advantages alone. Parents are often worried when kids spend time gaming on social media as they believe it might affect their language learning, but a research conducted by Cabrera [25] proves otherwise. Gaming on social media also helps in language learning in a positive way. According to Cabrera [25] when socio-emotional messages are being exchanged among gamers, the players are said to give more positive messages than negative ones. Therefore, the effects of the mentioned challenges to the respondents from primary ESL learners will be discussed in the analysis section. When recognizing these challenges, it can actually help in reducing certain threats such as ethical threat and can at least be moderated [35] .
Social Media and Motivation to Learn
The concept of motivation can be defined as a force which causes people to behavior particularly [15] . Motivation can be divided into two major groups, namely intrinsic and extrinsic. When compared, intrinsic motivation has been proven to predict desirable outcome in terms of output quality which includes academic performances [29] . Learners' motivation of learning vocabulary is an important factor which influences the use of their effective learners' strategies [21] . Motivation here serves as a major factor to assist students' learning. this can be seen as some researchers have proven that groups that received engagement and motivation through the use of social media had actually shown better outcome in an English proficiency test compared to the group that received education on a face-face basis [23] and a participant of another research said that, there is a lot of expression slangs or acronyms that they can never learn from their textbooks and social media helps them utilize the language more naturally and efficiently [25] . Consequently, researcher decided to further analyze if social media helps learners gain intrinsic motivation to develop vocabulary.
Methodology

Sampling
This study was conducted in a rural primary school in Batu Kikir Malaysia. It comprises of year 4 and year 5 students who are second language learners of English. Since the school has 100% Malay students, their first language is Bahasa Malaysia. The use of English is very much limited and usually used only during English lesson for learning Universal Journal of Educational Research 8(2): 490-498, 2020 493 purposes. This arises the concern to constantly study on ways students can utilize sources other than books in order to develop their vocabulary. The participants were chosen using purposive sampling method. 31 year 5 students and 22 year 4 students were selected as participants of this study. The participants are of intermediate proficiency level and can communicate in simple English. All the participants come from a background where Bahasa Melayu is their preferred spoken language at home.
Krejcie and Morgan (1970) sampling size was used to select the participants. Based on the population, N=61 the suggested sampling size is S=53. Thus, the total population was chosen based on intermediate language proficiency students from primary 4 and primary 5. 53 students were selected for this study. Convenience sampling technique was used to select the respondents of this survey as all the students from year 4 and year 5 intermediate proficiency class were selected. The students were already streamed according to their level of achievement.
Instrumentation
The data was collected using a questionnaire. The questionnaire used in this study was developed by the researcher. In this study, the researchers develop the questionnaires based on literature on social media and its application for educational purposes. Before questionnaires were sent to respondents, an English language expert was asked to check the words and expressions. Then 3 respondents were chosen for further pilot study for any misunderstanding of the language. The questionnaire was finalized subsequent to a double check of language and wording.
The questionnaire was divided into 6 sections. Section A consists of respondents' demographic profiles which includes gender, primary and duration of social media use. Section B includes 5 items focusing on respondents' access to ICT tools. Section C has 10 items to measure the frequency of social media use, Section E (12 items) with four-point Likert scale to gather data on factors affecting the use of social media. Finally, Section F (10 items) was divided into 3 major themes. Item 1-6 to measure the perception of respondents in using social media for vocabulary learning, item 7 and 8 to measure challenges faced by respondents when social media is used to learn vocabulary and item 9 and 10 to find out if social media motivates pupils to learn new vocabulary.
Findings and Discussion
Demographic Profile of Respondents
The demographic analysis emphasized on three key variables which are gender, primary and duration of social media use. Table 1 shows the gender distribution among the respondents. 37% of the respondents are male and 62.3% are female. The difference in sampling is due to the percentage of female student population in intermediate proficiency level is higher than the percentage of male students. Table 2 shows the duration of social media use by the respondents. Majority of respondents from primary 4 and primary 5 started using social media at the age of 7-9 (92.4%). This data is considered relevant as the respondents are of 10 and 11 years old. This sums up that, most respondents have been using social media for an average of 2 to 3 years. Keeping in mind their competency level might be of a beginner's level. The respondents are selected from year 4(10 years old) and year 5(11 years old). There were 22 respondents from year 4 and 31 respondents from year 5. The respondents were all of intermediate language proficiency level. Item B1 shows that 34 out of 53 (64.2%) of respondents have access to computer. Item B2 and B3 shows that more than half of the respondents agreed that they have access to smart phones (84.9%) and iPad (60.4%). Respondents are more inclined to the usage of smartphone and iPad rather than computer. Smartphones have increased the ease of use 494 Utilizing Social Media in Vocabulary Enhancement among Primary ESL Learners and ease of access. This is proven by item B4 which shows that 92.5% of respondents have access to internet. Internet access is made easy with mobile data. B5 shows 79.2% respondents use social media actively whereas 20.8% use it only occasionally. The mean total with a value of 1.24 also shows that majority of respondents have answered Yes for almost all the items. Table 5 was used to show the list of social media and frequency of use. According to the results obtain, it can be seen that the most frequently used social media is YouTube with 54.7% answering "always" as their option followed by WhatsApp sharing the same percentage, 54.7%. YouTube is considered the most famous social media among the respondents with the mean value of responses M=3.42. This can also be supported with the result obtained from Table 4 , item B2 and B3 where most respondents have access to smartphones and iPad. The easily accessible application on smartphones can be the reason why respondents prefer using WhatsApp and YouTube whereas Facebook and other social media may require them to set up a profile before using it. This is also supported by Inzamul [30] who believes social media is not limited to desktop or laptop computers but could be accessed through mobile applications and smart phones making it very accessible and easy to use. With that, social media can also use as a medium to transform role of teachers from knowledge provider to facilitator of learning if social media is utilized well as stated by Yunus et. al. [33] . Table 6 is used to present the competency of using social media by the respondents. The social media that the respondents are most competent at is YouTube, M=4.42. The percentage of respondents who are very good at using YouTube is 62.3%. The next social media that respondents have high competency level is WhatsApp, M=4.17 with a percentage of 50.9% respondents who are very good at using it. The three least competent social media are Line (M=1.38), Twitter (M=1.45) and WeChat (M=1.49) which has the least mean in frequency of use as stated in Table 5 . The competency levels align with the frequency of social media use. Frequent use could be the reason for respondents to be more competent at using YouTube and WhatsApp as compared to other social media There are many factors that might influence the use of social media among primary ESL learners. Table 7 shows that 79.2% respondents use social media to communicate with family. The mean value (M=3.02) further confirms that most respondents agree that the use social media to communicate with their family. The second highest factor that affects the use of social media with 73.5% agreeing to it is "to learn new things" (M=2.94) closely followed by 73.5% agreeing that they use social media to learn English (M= 2.91). These are the three main factors that affect respondents when using social media. The least affected factor would be using SM to do business (M=1.58). Since this study focuses on primary school students as respondents, it is valid that social media is rarely used as a medium for business purposes at this age.
Item F1 to F6 from Table 8 is used to answer research question 1. Item F1 was used to test the comment feature and if students utilize it to learn new vocabulary. From the findings, respondents agree to the fact that they get to learn new vocabulary from the comment sections on social media with 79.3% agreeing to the statement. Item F2 focused on using "search Google feature" to find the meaning of unknown words. 86.8% respondents agreed that they use the feature to find meaning of unknown words directly from social media. According to [31] Facebook and other social networks remove limitation of communication between learners that will encourage them to utilize social media helps in a way that they benefit. More than half, 67.9% respondents agree that they use "spell check" feature available on social media to learn the correct spelling. This is also supported by the related literature [8] where the author mentioned that students prefer learning via social media such as Facebook because of the spell check and grammar check that helps them to correct their mistakes immediately. Cojocnean [37] also revealed that social networking web sites are among the most used digital tools for determining the meaning of a new word.
Item F4 had almost equal percentage of respondents who agrees and disagrees with the use of the feature. Slightly higher percentage of responses were recorded for the disagree part with 50.9%. Despite games being a famous feature of social media, data collected for item F4 shows that most respondents disagree that they get to learn new gaming terms when using social media. This could be due to the internet connectivity problem in certain parts of rural areas as most online games require high speed internet connection. Gender could also be another reason as boys would prefer gaming more than girls do. This is supported by Catalan [36] who concluded that males and females use different types of strategies in learning vocabulary. Item F5 shows 60.4% agrees that they get to use the words learnt when communicating with others and 73.6% agrees that they use the words learnt in their written work. Looking at the results obtained as a whole, respondents agree that they use most of the features available on social media in developing their vocabulary. Other related findings show that social media plays significant role in building students' vocabulary [7] . Analysis of item F5 and F6 shows that students use the words learnt in their daily communication and written works. This contradicts the findings from study conducted by Dehghan et. al. [6] whereby the author says there was no significant improvement in vocabulary development as the participants were attracted to distracters such as chatting. The argument can be further strengthened with the support from Table 7 , Item E2 whereby students use social media to communicate with family and item E5, to learn English. Assuming the preferred medium of communication is chatting, as students' preferred choice of social media is WhatsApp (Table 5) , the use of chatting as a mean of communication might be one of the reasons on why students get to learn new vocabulary. Consequently, educators should utilize the chatting rather than categorizing it as a distractor. Item F5 also shows that most students use the words learnt when they communicate with others as state in [9] chatting helps students to improve their vocabulary in a non-threatening way.
Item F7 and F8 were created to answer research question 2, which was to find out the challenges faced by students when using social media to learn vocabulary. There were two main challenges mentioned in previous researches [22, 25] . One of the mistakes is the use of wrong spelling and short forms in writing. However, 52.9% respondents of this study disagree about the statement (F7) which says social media users use internet slang words in writing. The percentage of respondents who agreed and disagreed to this statement was almost equal but the frequency of respondents disagreeing with the statement is higher than the ones who agree. This proves that most respondents do not use wrong spelling or short forms in writing even when they use social media actively.
Item F8 focuses on the use of abbreviation in writing and 60.3% respondents disagree on the statement. Even though the results obtained favors positively to the research conducted but both, item F7 and F8 did not differ greatly in terms of the percentage of students who agree and disagree. This calls for further research focusing on challenges of using social media to further clarify the challenges faced by primary ESL learners when using social media to learn vocabulary.
Item F9 and F10 were built to answer research question 3, to check if social media acts as the motivation factor in learning vocabulary. 66% agree that they feel encouraged when they get to use the words learnt from social media and 66.1% agreed that they prefer learning new words via social media rather than face-to-face context. The findings can be compared with a previous study conducted by Kabilan et. al [9] . The participants felt more confident and motivated when using social media to learn vocabulary. This is in line with Krashen's Affective Filter hypothesis, hence proving that social media can lower one's affective filter and create a better environment for vocabulary development to take place. Thus, interactive computer applications and simulation exercise can be used to supplement the traditional study preparation [32] .
Overall, the result of this study shows that the respondents, from primary ESL learners from rural area utilize social media to learn new vocabulary and they feel motivated and encouraged when using social media as medium of developing vocabulary. The limitation of this study is the number of participants involved is less. As for further research, the focus can be given on selected features on social media such as comments and spell-check.
Conclusions
To conclude, using social media to develop vocabulary has received positive feedback from the participants. The use of social media serves as an interactive tool that helps ESL learners to learn subconsciously. Therefore, computer applications here can be used as a supplement in order to improvise the traditional teaching and learning method. Suggestion would be to increase the number of respondents and focus on selected parts of social media rather than a general study and look into the teachers' point of view in using Social media as a medium of instruction.
